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Comment of the Management Board on the results gained in the first quarter 

of 2018 

 

The result achieved by the Redan Capital Group in the first quarter of 2018 is close to the 

one obtained in the same period of the previous year. The Group sustained loss on sales of 

PLN 15,9 m (+0,4m YoY) and the negative sum of comprehensive income of PLN -9.5 million 

(PLN+1.1 m). While in the fashion section the pre-tax result improved by + PLN +1.5 million 

PLN, in the discount segment it was not possible to significantly improve the result from last 

year and the loss before tax amounted to PLN -12.9 million.  

 

The first quarter of 2018 in the fashion section confirms the trend of a regular increase in 

profits YoY lasting for the last 8 quarters. The result on sales for the previous 12 months 

(LTM) at the end of March this year amounted to PLN 5.3 million and increased in the first 

quarter by PLN 0.6 million. The largest distribution channel, that is shops of Top Secret in 

Poland, is developing very well. Sales in comparable stores in the first quarter increased by 

10%, and the trade margin increased by 4.1 percentage points YoY. The area of stores 

increased by 3% this quarter. Positive changes are primarily a result of a better and better 

product offer resulting in a greater sale of goods from new collections, and thus allowing for 

higher margins. These results would be even better if not for cooling in the second half of 

February and in March, which did not generate an impulse for customers to purchase strictly 

spring goods. The negative element in the first quarter was the decline in sales, and the 

associated reduction in generated profits in foreign operations, primarily in Russia. It is 

caused by changes in the terms of cooperation with one of the largest customers in this 

market, which temporarily reduced sales. In the next periods the foreign sales should 

gradually return to the levels from the previous year.  

The period January - March 2018 in the discount segment is the first quarter of 

implementing the new strategy of the TXM Group, which was prepared by the Management 

Board of TXM SA which was appointed in the fourth quarter of 2017. This new strategy sets 

the following four directions of actions: (i) increase in sales, (ii) increase in the trade margin, 

(ii) optimization of operating costs, and (iv) suspension of the network's development and its 

optimization. The most important effects that were achieved in this period comprise 

stopping the drop in sales, increasing the trade margin and disciplining the cost area. At the 

same time, the April results confirm that the strategy implemented by the new Management 

Board of TXM already brings attainment of the first goals set. In April, a new, non-bargain 

sale offer was available for the first time, which was very well received by customers. A TV 

commercial was launched which is a new communication channel to customers in Poland, 

which translated into an increase in the number of shopping visits. The average sales per 

square meter increased this month by 6% YoY, and the percentage margin increased by 1.9 



percentage point. These effects allow us to look optimistically at the rest of this year and 

give a real basis to expect that in the whole 2018 there will be a radical improvement in the 

discount segment's results and profitability. 

 

 

1. Description of factors and events having significant effect on financial 

results achieved in the first quarter of 2018 
1.1. Analysis of the results achieved in the first quarter of 2018. 

 

The table below presents the analysis of consolidated results achieved by the Redan Capital 

Group in the first quarter of 2018 and 2017. 

 

Table 1. Selected items of the comprehensive income statement of the Redan Capital group in 

the first quarter of 2018 and 2017. 

 

PLN ‘000 1Q 2018 1Q 2017 % change  Change Δ  

Sales 123 658 123 431 0.2% 228 

Gross profit on sales 50 922 48 274 554% 2 649 

Gross margin 45,4% 42.5%   2.9% 

Selling costs and overheads 66 795 64 570 3.4% 2 225 

Profit on sale -15 873 -16 295 3%  424 

Gross Margin on sales -12.8% -13.2%   0.4% 

Balance of other operating income and expenses 227 268 -15% -41 

Operating profit -15 646 -16 028 2%  383 

 EBIT Margin -12.7% -13.0%   0.3% 

EBITDA -12 590 -12 997 3%  407 

Balance of financial income and costs  385 -479 -180% 863 

profit (loss) before tax -15 261 -16 507 8% 1 246 

Gross profitability -12.3% -13.4%   1.0% 

Income tax 115 -1 260 -109% 1 375 

Net profit -15 376 -15 247 -1% -129 

Net profitability -12.4% -12.4%   0.1% 

Exchange differences on the translation of foreign operations 80 - 719 111% 799 

Sum of total income -15 296 -15 996 4% 670 



Total profitability -4.9% -6.1% 
 

1.2% 

The Sum of total income attributable to non-controlling 
interests 

-5 679 -5 232 -8.5% -447 

The sum of total income attributable to the shareholders of 
the parent entity 

-9 617 -10 734 10% 1 117 

 

 

 

In the first quarter of 2018, the Redan Capital Group incurred loss on sales of PLN -

15.9 million. It means a slight improvement in comparison to the similar period of the 

previous year by PLN 0.4 million. The negative result is a consequence of the loss 

sustained mainly in the discount segment of PLN -12.9 million. Despite improvement 

in the fashion segment by +PLN 0.5 million YoY, it, however, incurred loss on sales of 

PLN 2.6 million. The detailed discussion on the results of both  markets is in Chapter 

3.  

At the end of the first quarter of 2018 the balance of other operating income and 

costs was positive and amounted to PLN 0.2 m. 

 

Table 2. Comparison of operating income and costs in the first quarter of 2018 and 

2017. 

 

 

 1Q 2018 1Q 2017 

Co-financing of store openings 0 463 
Balance of provisions for receivables 111 -296 
Expired, cancelled liabilities 87 77 
Subsidies                                                                 
 

                       70                                                   97 

Balance from disposal of non-financial assets 

 
                       29                -115 

Others                      -70                   42 
Total 227 268 

 

 The most important items in quarter 1 of 2018 result from: 

 

o balance of impairment losses on receivables 

     In 2018 in the discount segment impairment losses on receivables for the amount of PLN 

0.1m were released. In the first quarter of 2017 this item was influenced by a change in 

the value of impairment losses on receivables (PLN -142 thousand) and by writing off 

receivables into costs (PLN -154 thousand). 

o Expired, cancelled liabilities 



     In 2018, these are primarily written-off, overdue liabilities in the fashion segment (PLN 

87,000). 

o Subsidies 

     In this item there are subsidies for modernization of stores settled according to 

depreciation value. 

o the balance of revaluation write-offs of fixed assets 

     The balance is the result of sales, value revaluation and liquidation of fixed assets in the 

form of the value of outlays on the adaptation of premises to the own stores of the 

fashion segment. 

o Others 

    This is primarily donation to the Happy Kids Children's Foundation being the  

     margin on the sale in stores of advertising bags with the logo of the foundation. 

o Co-financing the opening of TXM textilmarket and Top Secret shops 

    These are revenues earned in 2017 on the share of landlords in expenditures on 

adaptation and furnishing premises for new stores (PLN 0.5 million). 

In the first quarter of 2018 the balance of financial income and costs was by PLN 0.7 m 

higher than the balance attained in the previous year. The detailed comparison is presented 

in the table below. 

Table 3. Comparison of financial income and costs in the first quarter 2018 and 2017. 

   1Q 2018 1Q 2017 

Income on interest 1 243        42 

Balance of exchange differences    912     -140 

Others -  612         68 

Costs of external financing -1 158      -449 

Total      385       -479 

 

The most important items result from: 

o Income on interest 

     As a result of terminating in the first quarter of this year  leaseback agreements for 

     real estate (about which the Issuer informed in current report 7/2018 of 1 March 2018), 

in financial income  there was presented interest on the deposit, which was established at 

the time of concluding the lease agreement. The value of this interest is PLN 1.2 million. 

o exchange rate differences 

In the first quarter of 2018, the Group made a profit on the valuation of the currency 

position. The result is a consequence of: (i) positive valuation of the currency position at 

the end of the quarter, which is a consequence of statistical balance sheet valuation and 

really realized exchange rate differences (PLN +0.6 million) and (ii) reversal of the 

valuation of the concluded forward contracts (PLN + 0.2 million). 



o costs of external financing 

     They are an effect of the Group’s debts, incurred credit, loan and leasing liabilities. The 

interest paid on them amounted to PLN 0.7 m, which means + 56% YoY. The change 

results from the increased financing of the discount segment by PLN 13.4 million. 

     This item is also influenced by IRS contract liability which amounted to PLN 0.4 million.  

The concluded IRS contract secures interest of the investment credit in the company 

Loger sp. z o. o.  

o others 

In the first quarter of 2018, the Group incurred one-off interest related to the early 

termination of the leaseback agreement for the property located on Żniwna Street (PLN 

0.5 m). 

At the level of total profit, the exchange rate differences are shown from the conversion of 

foreign subsidiaries into zlotys. At the end of March 2018, there was an advantage of 

positive differences in the amount of PLN 0.1 million. 

 

In the item of comprehensive income attributable to non-controlling interests there is 

shown a part of comprehensive income of the subsidiary TXM SA attributable to minority 

shareholders of this company. As at 31 March 2018, Redan SA held 56.5% of TXM shares 

giving right to exercise 68% votes at the AGM. 

 

The sum of comprehensive income attributable to Redan shareholders was negative and 

amounted to PLN- 9.7 million. In the first quarter it slightly improved by PLN 0.2 m.  

 

1.2.  The sales structure of goods of the Redan Capital Group 

Table 4. The sales structure of goods of the Redan Capital Group by segments in the first 

quarter of 2018 and 2017. 

PLN ‘000 1Q 2018 share 1Q2017 share change 

Discount    72 774 59.9% 71 575 59.2% 1.7% 

Fashion    48 673 40.1% 49 402 40.8% -1.5% 

Total sales of goods  121 447   120 977   -0.4% 

 

In 2018 the sales share of the discount segment increased by 0.7 percentage point. It is 

mainly a consequence of the increase in the space of the shops of TXM textilmarket by 3% 

YoY. The decrease of the share of the fashion segment results from the decrease in the shop 

space by 7%, mainly of Troll shops (distribution of this brand is transferred to e-commerce) 

and in Ukraine. 

Table 5. The structure of sales of goods of the Redan Capital Group in the geographical 

layout in the first quarter 2018 and 2017. 



                  PLN’000 1Q2018 Share 1Q2017 Share Change 

Sales in Poland 106 118 87.4% 102 715 84.9% 3.3% 

Sales abroad   15 329 1267%   18 262 15.1% -16.1% 

Total sales of goods 121 447   120 977   0.4% 

 

In 2018, the 5% increase in sales abroad YoY of the TXM chain (in Romania +16% and in 

Slovakia + 41% and withdrawal from the Czech market) were insufficient to compensate 

significant decrease in sales on the main foreign markets of the fashion segment: -39% YoY 

in Ukraine and -54% in Russia. As a result of these changes the Redan Capital Group 

registered a drop in sales abroad YoY at the level of -16%. 

Table 6. Sales of goods of the Redan Capital Group by channels of distribution in the first 

quarter of 2018 and 2017. 

 

 

     PLN ‘000  1Q2018 share 1Q 2017 share  change 

Sales in retail shops 107 507 88.5% 102 214 84.5% 5.2% 
Sales online 10 423 8 8.6% 9 498 7.9% 9.7% 
Sales to wholesalers 3 517 2.9% 9 265 7.7% -62.0% 

Total sales 121 447  120 977  0.4% 
 

In 2018, sales of goods in the B2C area recorded an increase of over 5%; the sales in both  

most important distribution channels increased - retail stores and e-C. B2C sales increased in 

both business segments, both in the fashion market (+ 12%) and in the discount market (+ 

1%). A significant drop in sales of wholesale customers was recorded (- PLN 5.8 million). This 

is mainly related to (i) the reorganization of operations in Ukraine in the fashion segment 

and (ii) weaker sales on the Russian market. 

 

1.3 Distribution channels of the Redan Group 

At the end of March 2018, the space of the store network totalled: 

• ab.106.2 thousand m2 (399 own stores) on the domestic and foreign discount 

markets, which means 3% increase in relation to the end of a similar period in 2017; in the 

first quarter of this year 6 shops were opened of the total space of 1946 sq. m, while 8 shops 

of the total space of 2145 sq. m were closed; 

• ab. 36.8 thousand m2 (258 stores -including 34 own stores and 224 franchised stores) 

on the domestic and foreign fashion markets which means a drop in the space by 7% in 

relation to the similar period in 2017; in the first quarter of this year 7 shops were opened of 

the total space of 894 sq. m,  including 4 shops of Top Secret in Poland (+789 sq. m) while 15 



shops of the total space of 1338 sq. m were closed (no shops of Top Secret were closed in 

Poland).  

In the reported period, the companies of the Redan Group also conducted sales in the 

Internet shops: 

• www.topsecret.pl, www.topsecret.com.ua – on the fashion market 

• www.txm.pl – on the discount market 

 

2. Distribution of the result in the first quarter of 2018 on distribution channels 

The table below presents the results achieved by individual  distribution channels of the 

Redan Capital Group in the first quarter of 2018. 

Table 7. Breakdown of the statement of comprehensive income of the Redan Group in the 

first quarter 2018 into distribution channels 

 

                                                                           PLN ‘000 discount fashion 

Costs of   

MB and 

non-

operational 

activities 

     Redan 

     Group 

Sales 73 310 50 348 0 123 658 

Gross profit on sales 28 651 22271 0   50 922 

                                                      Gross margin 39.1% 44.2% 0.0% 41.2% 

Selling costs and overheads 41 597 24 883 315   66 795 

Profit on sales -12 946 -2 612 -315 -15 873 

                                              Gross margin on sales -17.7% 5.2% 0.0% -12.8% 

Balance of other operating income and expenses    105  146 -24     227 

Operating profit -12 841 -2 466 -339 -15 646 

                                                               EBIT margin -17.5% -4.9% 0.0% -12.7% 

EBITDA -10 500 -2 059 -31 -15 646 

Balance of financial income and expenses        -33      421    -3        385 

Profit (loss) before tax -12 874 - 2 044 -342 -15 261 

                                                        Gross profitability -17.6% -4.1% 0.0% -12.3% 

 



The discount market (the TXm textilmarket chain) -the results of TXM’s running the chain of 

the TXM discount shops are consolidated with the results of Adesso Sp. z o.o., special 

purpose vehicles running business in the discount segment abroad and the margin realized 

by Redan SA on sales of goods to TXM SA  

The fashion market (brands of Top Secret, Troll and Drywash) - sales and margin of brands 

of Top Secret, Troll and Drywash in Poland and abroad, Internet shops, costs of maintaining 

retail shops and direct distribution channels, full cost of design, purchase, marketing and 

logistics connected with these brands, margin and costs of sales to external customers from 

Redan SA. 

Costs of the management board and non-operating activities -costs of the management 

board of Redan SA and incidents not associated with the basic activity of the Redan Group 

i.e. sales of clothing. 

Because events related to individual distribution channels may occur in various companies 

from the Redan Group therefore, the relevant data of sales, margins and costs has been 

presented in accordance with the principles of consolidation of financial statements. 

 

2.1 The result of the fashion market 
 

 

 

‘Best fashion world to express yourself’ 

The results generated on the fashion market in the first- quarter of 2018 are presented in 

the table below. 

Table 8. Selected items of the comprehensive income statement on the fashion market for 

the    first quarter of 2018 and 2017. 

                                                                 PLN ‘000 1Q 2018 1Q 2017 
 % 

change  
change Δ  

Sales 50 348 51 118 -1.5% -770 

Gross profit on sales 22 271 20 205 10.2% 2 067 

                                                                Gross margin 44.2% 39.5%   4.7% 

Selling costs and overheads 24 883 23 369 6.5% 1 514 



Profit on sales -2 612 -3 165 17%    553 

                                                Gross margin on sales -5.2% -6.2%   1.0% 

Balance of other operating income and expenses    146   -64 328% 210 

Operating profit -2 466 -3 229   24%   763 

                                                          EBIT margin 4.9% -6.3%   1.4% 

EBITDA -2 059 -2 835 27%  776 

Balance of financial income and expenses 421 -337 225%    758 

 Profit (loss) before tax -2 044 -3 566 43% 1 521 

                                                 Gross profitability -4.1% -7.0%   2.9% 

 

In the first quarter of 2018, the fashion segment still made loss on the result on sales, but it 

is lower by PLN 0.6 million than in the previous year. 1Q is usually the weakest quarter as for 

the result due to the seasonality of operations in the fashion industry. 1Q 2018 is 

simultaneously the 8th consecutive quarter in which the fashion part improves results year-

over-year. 

 

The following events had a material impact on the Q1 results: 

 Positive trends in the basic distribution channel i.e. Top Secret shops in Poland. In Q1, we 

recorded a 10% increase in sales in comparable stores (i.e. those that operated in the 

same months of 2018 and 2017) and an increase in the margin by 4.1 pp, i.e. by 22% YoY. 

The space of the Top Secret shops in Poland in 1Q increased by 945 sq. m i.e. by over 3% 

YoY. 

 The shift in relation to the year 2017 of Easter and preceding it the  higher turnover from 

April in the previous year to March this year. 

 The weather, not very conducive to shopping after all, - in the second half of February it 

cooled down, until the end of March the average temperatures were significantly lower 

year-on-year - such conditions do not generate an impulse for customers to buy a new 

spring collection, and we observe an increasing relationship between current conditions 

and purchases (the share of purchases done in advance decreases, with the awareness 

that it will be warmer in the future). 

 Decrease in foreign sales, in Russia and in Ukraine. 

 PLN / USD rate favoring the deepening of the trade margin on the new spring / summer 

2018 collection 

 Early termination of the leaseback agreement for the property located in Łódź, ul. Żniwna 

10/14 where there are headquarters offices and logistic centre of the fashion segment, 

which resulted in the calculation of interest on the deposit securing the performance of 



this contract in the amount of PLN 1.2 million and incurring the costs of early termination 

of this contract in the amount of PLN 0.5 million, which encumbered the 1Q financial 

costs. This transaction was of a one-off nature. 

 

In Q1, the loss on sales decreased by PLN 0.6 million YoY. The increase was mainly due to an 

increase in the trade margin by 4.7 pp, i.e. by PLN 2.1 million YoY, which allowed covering 

the increase in current costs by PLN 1.5 million. The direct result of distribution channels in 

Poland increased by PLN 2.0 million, thanks to considerably higher margin dynamics than 

direct sales costs. Negative impact on the result of the 1st quarter of 2018 the foreign 

activity had, in which the decrease in sales of goods (-37%, i.e. PLN 3.4 million), affected the 

profit decrease by 0.8 million YoY. An additional PLN 0.6 million decrease in the result is an 

effect of the increase in the costs of the fashion segment headquarters, not attributed to the 

distribution channels (+ 6%). 

 

A slight decrease in sales in 1Q is a consequence of two opposite tendencies: (i) an increase 

in sales in Poland (PLN + 2.8 million) and (ii) a decrease recorded in foreign markets (PLN -3.4 

million). We evaluate the development of sales on the domestic market positively. The Top 

Secret shops, our basic distribution channel, recorded an 11% increase in total sales (PLN+ 

3.3 million) with a 1% change in the average area in the period. In e-commerce in Poland 

there was also an increase in sales by PLN 0.5 million, which was supported by the increase 

in sales of the new collection by 68%, i.e. by PLN 1.1 million. The drop in sales by approx. PLN 

0.8 million is a consequence of the adopted strategy of changing distribution channels for 

the Troll brand into e-commerce and, consequently, the continued reduction of the off-line 

network. 

 

In 1Q, the earned revenue in foreign operations on two main markets for the fashion 

segment, namely in Ukraine and Russia decreased YoY. The decrease in sales occurred in 

local currencies and was additionally strengthened by unfavorable exchange rate relations of 

these currencies to the zloty (UAH - 15% and rub -14%). The decrease in sales in Russia (PLN-

2.0 million  is mainly associated with: (i) a change in the terms of cooperation with one of 

large customers, which resulted in a temporary reduction in sales, (ii) withdrawal of two 

other contractors from the Russian market and (ii) a reduction in sales of goods from 

previous seasons - in 2017 a larger transaction was concluded, which was not present this 

year. 

The drop in sales in Ukraine (PLN-1.5 million) is primarily the effect of changing the 

settlement model with franchise partners, as sales in comparable stores in retail prices in 

this country increased in 1Q this year by 15% YoY in hryvnia. The decrease in sales in Ukraine 

is also a consequence of the weakening of the UAH exchange rate against PLN YoY by 15% 

and a decrease in the average store area in this country by 25% YoY.  

 

The source of the increase in the trade margin in the basic distribution channels are: 

 

 increase in the share in the sale of new collections as a result of the increase in the value 

of the new collection stock at the expense of the sold-out collections; 



 conceptual changes in the collection consisting in increasing the diversity of nature and 

the prices and quality of products during the season, allowing an increase in the reach of 

the target group of customers, and as a result, an increase in the rate of sales at the first 

prices while reducing the level of discounts; 

 optimization of supply processes, including replenishment of stock and commodity 

exchange enabling precise allocation of goods in stores due to rotation. 

 structural changes in the new collection enabling lowering the level of discounts granted 

as a result of expanding the offer of the collection of seasonal basic products and 

constantly available in stores (NOS). 

The level of current costs in the first quarter of 2018 increased by 6% or 1.5 million in YoY 

terms. This is primarily a consequence of: 

 increase of maintenance costs of the Top Secret shops (PLN +0.9 million, 8%) but lower 

than the growth rate of sales (+ 11%) 

 increase in head office costs in Poland (+ PLN 0.5 million). 

 

At the end of March 2018, the fashion segment had 36.8 thousand m2 (258 stores - including 

34 own and 224 franchise stores) on the domestic and foreign fashion markets, which means 

a decrease by 7% compared to the end of March 2017. The decrease in the area on the 

domestic market is a consistent limitation of the network dedicated to the Troll brand (-0.8 

thousand m2) and a reduction in the area of stores on the Ukrainian market (-1.9 thousand 

m2). In geographical terms, the chain at the end of March comprises 224 stores operating on 

the Polish market and 34 abroad (in Ukraine and Russia). 

In April this year there was a drop in sales of goods YoY by PLN 3.3 million (i.e. by 16%). The 

turnover decreased in the Top Secret stores in Poland (-14%) as a result of: 

 shifting the shopping impulse associated with the Easter from April in 2017 to March this 

year, 

 decreases YoY in the average price of goods purchased by customers, as a consequence of 

the change in the stock structure - due to practically summer weather in April, customers 

chose much more often than a year ago summer stock (T-shirts, shorts, etc.) instead of 

spring ones (transitional jackets, thicker sweatshirts, sweaters, jackets etc.) 

 closing stores in 4 (from 5) Sundays; in 2017, the stores were closed on 1 Sunday. 

On the other hand, customers' preferences regarding the summer collection (virtually no 

price reductions) and the favorable PLN / USD exchange rate allowed reaching a trade 

margin in April in the Top Secret stores by 7 p.p. higher YoY. 

The results of the first quarter of 2018 are continuation of the positive trend of profit growth 

on the core business. 

2.2. The result of the discount market 

 



 

“We dress the whole family cheaply and fashionably” 

The results generated by the discount segment in the first quarter of 2018 are presented in 

the table below. 

Table 9. The selected items of the comprehensive income statement on the discount market 

in the first quarter of 2018 and 2017.1* 

 PLN ‘000 1Q 2018 1Q 2017 change %  change Δ  

Sales 73 310 72 313 1.4% 998 

Gross profit on sales     28 651 28 069 2.1% 582 

Gross margin 39,1% 38,8%   0,3% 

Selling costs and overheads      41 597      41 084 1.2% 513 

Profit on sales -12 946 -13 015 1% 69 

Gross margin on sales -17.7% -18.0%   0.3% 

Balance of other operating income and expenses 105  340 -69% - 235 

Operating profit -12 841 -12 675 -1% -166 

 EBIT margin -17.5% -17.5%   0.0% 

EBITDA -10 500 -10 367 -1% -133 

Balance of financial income and expenses -33 -150 78% -116 

Profit (loss) before tax -12 874 -12 824 0% -50 

Gross profitability -17.6% -17.7%   0.2% 

 

In the first quarter of 2018, the discount market generated loss on the level of the result on 

sales in the amount of PLN 12.9 million, which means a result of PLN 0.1 million better than 

in the similar period of the previous year. 

The period January - March 2018 is the first quarter of implementation, but also of the first 

effects, of activities related to the new strategy of the TXM Group, prepared by the 

Management Board of TXM SA established in the fourth quarter of 2017. As part of the new 

strategy, four directions of activities have been marked: 

• increase in sales 

• increase of the trade margin 

• optimization of operating costs 

• stopping the development of the sales network and its optimization 

Increase in sales 

                                                           
 



In the fourth quarter of 2017, measures were taken to stop the decrease in the average sales 

per meter, which TXM recorded during the whole previous year. A clear reversal of the 

trend, an increase in sales, and not a slowdown in declines, took place in March 2018. 

Two directions of activities introduced by TXM had a decisive influence on the change.  

• Customers' visits to stores 

    The first quarter of 2018 in terms of entries was weaker than expected. The first weeks 

(i.e. January) were at a level comparable to the previous year. However, the second half 

of February and the first half of March brought a decline of about 5% YoY, which naturally 

affected the reduced sales. This situation was caused to a large extent by worse weather 

conditions than expected at this time of the year. Large frosts at the turn of February and 

March contributed to the decline of visits. 

An additional negative factor was the introduction of "non-trading" Sundays, which also 

deepened declines. During this period TXM used the promotional newsletter with 

distribution to the customer's home as the basic communication tool with the customer. The 

tool in its assumption was delivered to the same customer who often independently visits 

the TXM stores. As a result of these activities, we did not attract new visits. 

Insufficient dynamics of entries - no new customers - became an incentive to intensify work 

on reformulating communication strategies of TXM. It was decided to include mass media 

into the mix of communication tools i.e. TV. The launch of the campaign, planned for mid-

April, brought the expected results. Since the commencement of communication according 

to the new strategy, the number of customers’ visits in comparable stores increased. The 

simultaneous maintenance of the level of conversions with increasing traffic allowed for 

increasing sales results. 

It must be emphasized that this type of communication was applied in TXM for the first time. 

It will be modified and improved in time, both in the area of the TV spot itself and in the 

construction of a 360-degree communication model. 

• Product change 

     At the turn of the year, we redefined the target customer of TXM. It was the first 

necessary step to redefine our range of products. We also carried out an in-depth analysis of 

the profitability of individual categories. As a result of this work, a new stock strategy was 

developed, a wide offer adapted to different age groups, both in terms of elements of 

fashion, as well as changes in cuts and sizes. Its full implementation will last all of 2018, but 

its first effects are already visible in the March and April sales results, because TXM managed 

to implement these assumptions for the purchase of goods in Poland. However, these 

purchases had and still have limitations related to available sales volumes, which do not 

always meet expectations of the TXM chain, which causes the inhomogeneity of the offer, 

and thus the problems of VM [Visual Merchandising], offer management or communication 

to the customer. 



Following the better matching of the offer, we have improved the pricing structure of the 

range so that it is more transparent to the customer and even more attractive in relation to 

market competition. 

It should be clearly indicated that the above two projects are not the only ones that are 

being carried out in TXM and whose aim is to increase the sales. We can also include in them 

for sure the following: 

• VM changes at the operational level as well as the appearance of stores; 

• projects transferring off-shop work in the field of product preparation and other non-

sales tasks so that the stores are responsible for the conversion and the basket => an 

increase in sales; 

• optimization of stocking both from the distribution centre and between shops. 

Positive trends in sales can be seen in April this year + 6% YoY. This effect would be better if 

it were not for unfavorable circumstances such as: (i) shift of the increased shopping before 

Easter, which in 2017 was in April and (ii) 4 out of 5 Sundays this year were ‘non-trading’ 

days. 

This result should be assessed as a confirmation that the direction of the pro-sales activities 

is correct. 

Increase in the interest margin 

The level of trade margin obtained in the first quarter of this year is in line with the 

assumptions. In the subsequent periods, we expect the margin to grow. The main factors to 

a change are: 

• increasing the share of direct imports in purchases of goods, where a margin is realized 

higher by a few percentage points - for the first half of 2018, orders placed were ~ 35%, 

and for the autumn-winter season it is about 50%; 

• a new, attractive range of products, well-received by the Customer; 

• change of margin management at the level of promotional campaigns; 

• the final stage of the sale of goods as a result of errors and delays in the allocation of 

goods in 2017; 

• a new product life cycle management process; 

• effective management of the product range from which TXM strategically resigns. 

Optimization of operating costs 

Activities aimed at improving results were also undertaken in the area of costs. In terms of 

YoY their level increased by 1.6% ( PLN +0.6 million). The biggest changes are: 

• increase in the costs of the PL head office by PLN 0.9 million, of which PLN 0.8 million is 

the increase of marketing costs, which is the result of the lack of marketing campaigns - 

printing and distribution of the newsletter - in February and January 2017; 

• in 2018 the lack of network costs (PLN -1 million) and the head office costs (-0.1 million 

PLN) incurred in the previous year on the Czech market because of the liquidation of this 

activity in May 2017, 



• savings (PLN-0.2 million, -3% per sq. m) in the costs of the Polish network, with an 

increase in the average retail space of + 2%; YOY; 

• increase in costs (PLN+1 million, -6% per sq. m) related to the increase (+ 36%) of the 

retail network area on the Romanian market; 

• increase in costs (PLN+ 0.1 million, -3% per sq. m) because of the expansion (+ 13%) of the 

retail network area on the Slovak market. 

It should be emphasized that although the effects of ongoing cost optimization projects are 

already visible in the level of costs from the meter of the retail chain, their full scale will 

occur in the subsequent periods, as some of them started in the first or at the turn of the 

first and second quarter of 2018. 

Suspension of the commercial network development and its optimization 

In September 2017, a decision was made to freeze the extensive commercial network 

development programme, which was dynamically implemented in 2016-2017. This decision 

was dictated by the need to focus in 2018 on projects related to the unification of the 

network and its partial renovation. In addition, it is very important to prepare an optimized 

range of products, adapted to different types of locations and store formats (a street store in 

a town with fewer than 50,000 inhabitants with an area of approximately 200 sq. m, and a 

store in a shopping centre in the area of over 500,000 inhabitants of the area of 400 sq. m 

require a differentiated product approach).  

Inhibition of the development does not mean the absence of new openings. The TXM chain 

Textilmarket, within the existing good locations, monitors changes in customer traffic and 

makes decisions about possible relocations on an ongoing basis. 

In the first quarter of 2018, the balance of other operating income and expenses stood at 

PLN 0.1 million, while the balance of financial revenues and expenses was negative and 

amounted to PLN -0.1 million. The most important item 'interest expenses' ( PLN- 0.3 

million), which is the effect of TXM debt, incurred credit, loan and lease liabilities and a 

positive result on exchange rate differences (PLN+ 0.3 million) in connection with the 

strenthening of the zloty against the US dollar, during this period TXM  made  profit on the 

valuation of the foreign exchange position. 

At the end of March 2018, the discount network had 106.2 thousand m2 (399 own stores), 

which means an increase of 3% compared to the end of March 2017. In geographical terms, 

there are 351 stores operating on the Polish market and 48 abroad (in Romania and 

Slovakia). 

In TXM, a very intense process of a change takes place in many areas of the organization. 

Their effects are not yet fully visible in the results of the first quarter of this year. The results 

developed in March and April are more clearly visible. In the opinion of the Management 

Board, each subsequent month should be better, which will allow for a radical improvement 

of the results of the discount segment at the end of 2018 compared to the previous year. 



3 The factors that will affect the results achieved in the perspective of at least the 

next quarter. 

The basic factors that will affect the consolidated results of Redan Group in the perspective 

of at least the next quarter are: 

 the rate of the economic growth and income available to customers in Poland and in the 

countries where the Group operates and its associated customers' proclivity to 

consumption; 

 a change in the foreign exchange rate (i) of the zloty against the US dollar, euro against 

yuan (import purchase) and (ii) the Ukrainian hryvnia, the Russian rouble, the Romanian 

leu and the euro against the zloty (settlement currencies in the countries in which the 

Group operates); 

 maintaining the existing possibilities of purchasing goods with deferred payment terms; 

 the level and availability of banking debt financing - in particular the letters of credit - and 

thus the possibility of import purchases in the assumed volume and structure of the 

countries of purchase; 

 the level of working capital, including the sale of surplus goods from previous seasons; 

 result of the tax audit carried out by National Revenue Administration [KAS]; 

 the rate of adaptation of new key employees in TXM, thus an ability to pursue strategic 

projects; 

 effectiveness of cost optimization processes, including the increase in the efficiency of 

logistics processes; 

  pressure on the increase of costs, including costs of goods purchase and remuneration. 

 

4   Structure of the Redan Group 

4.1 Organisation of the Redan Group 

 

In the first quarter of 2018 there were no significant changes in the structure of the 

Redan Group. 
Redan SA together with the subsidiaries forms the Capital Group. The leading entities are: 

• Redan SA, the parent company that conducts logistics for the fashion segment 

(brands of Top Secret, Troll and Drywash), and coordinates the development of 

foreign business. Redan also renders IT services for the companies in the Group. 

• TXM SA conducts a chain of the TXM retail shops and the Internet shop 

http://www.txm.pl/.  In this respect, it manages selection, purchase and sale of 

goods, a choice of a location to set up shops of this chain and deals with their 

adaptation on its own. The company is in possession of a warehouse and logistics 

centre for the TXM shops in Mysłowice. 

• Top Secret Sp. z o. o. – managing brands on the fashion market (Top Secret, Troll and 

Drywash), then responsible for design, purchase of goods and their sale and also 

running in Poland a chain of retail stores and online sale at http://www.topsecret.pl/. 

 

http://www.txm.pl/
http://www.topsecret.pl/


Apart from that, the Group comprises the following: 

• companies running business on the foreign markets respectively in the fashion 

segment (four entities) and in the discount segment (three entities); 

• companies managing the logistic centres: Adesso Sp. z o. o. for the discount segment 

and Loger Sp. z o. o. for the fashion segment; 

• shop companies which have technical importance, i.e. the object of their business is 

running retail shops for the fashion and discount brands from the Redan Group; 

• companies in Cyprus which also have technical importance i.e. the object of their 

activity was participation in projects connected with recapitalization of the Capital 

Group and getting its business right. 

4.2 The list of the entities subject to consolidation 

The consolidated financial statement embraces the statement of Redan SA and the 

statements of its subsidiaries. The subsidiaries are subject to consolidation in the period from 

the date of taking control over them until the day the control ceases. 

As at 31 March 2018 the following companies were subject to  consolidation: REDAN SA as 

the parent company, subsidiaries: TXM SA, Top Secret Sp. z o.o., Adesso Sp. z o.o., Lunar Sp. 

z o.o., Kadmus Sp. z o.o., Krux Sp. z o.o., DELTA UKR, Redan Moskwa, Top Secret Moscow 

OOO, Top Secret RS OOO, R-Moda Sp. z o.o., R-Shop Sp. z o.o., R-Trendy Sp. z o.o., R-Style 

Sp. z o.o., R-Fashion sp. z o.o., Gravacinta LTD ( in liquidation), Raionio LTD (in liquidation), 

LOGER Sp. z o.o., Adesso Slovakia s.r.o, R-Colection sp .z o.o., R-Line Sp. z o.o., TXM Slovakia 

s.r.o , Adesso Romania s.r.l., Perfect Consument Care, Adesso Consumer Brand sp. z o.o., 

TXM Beta Sp. zo.o. 

 

Table 16. The subsidiaries subject to consolidation as at 31 March 2018. 

  

 Place of registration 

and business 

Percentage volume of the shares held 

by Redan 

Name of the subsidiary 

As at 

31/03/2018 

TXM SA Poland 56.45% 

Top Secret Sp. z o.o. Poland 100% 

Adesso Sp. z o.o. Poland 56.45% 

Lunar Sp. z o.o. Poland 100% 

Kadmus Sp. z o.o. Poland 100% 

Krux Sp. z o.o. Poland 100% 

DELTA UKR Ukraine 100% 

Redan Moskwa Russia 100% 

Top Secret Moscow OOO Russia 100% 

Top Secret RS OOO Russia 100% 

R-Moda Sp. z o.o. Poland 100% 

R-Shop Sp. z o.o. Poland 56.45% 

R-Trendy Sp. z o.o. Poland 100% 

R-Style Sp. z o.o. Poland 100% 

R-Fashion sp. z o.o. Poland 100% 

Gravacinta LTD ( in liquidation) Cyprus 100% 



Raionio LTD (in liquidation) Cyprus 100% 

LOGER Sp. z o.o. Poland 100% 

Adesso Slovakia s.r.o Slovakia 56.45% 

R-Colection sp .z o.o. Poland 100% 

R-Line Sp. z o.o. Poland 100% 

TXM Slovakia s.r.o  Slovakia 56.45% 

Perfect Consument Care sp. z o.o. Poland 56.45% 

Adesso Romania s.r.l.  Romania 56.45% 

Adesso Consumer Brand sp. z o.o. Poland 56.45% 

TXM Beta Sp. zo.o. Poland 56.45% 

 

Diagram no 1. Share structure of the Capital Group Redan as at the day of preparing this 

additional information 



 

Spółki cypryjskie – Cypriot companies 
Rynek dyskontowy -Discount market 
Rynek modowy- Fashion market 
Rynek krajowy – Domestic market 
Rynek zagraniczny – Foreign market 
Spółki sklepowe -shop companies 



 5 Accounting principles 

5.1. Basis for the preparation of the consolidated financial statements 

 

The report was prepared considering all the superior accounting principles, and when 

measuring assets and liabilities and determining the financial result, the principle of 

continuing operations in the foreseeable future was adopted. 

One of the basic assumptions adopted during the preparation of the report was to ensure 

the comparability of the data contained therein. 

The consolidated financial statement of the Redan group was prepared in accordance with 

the standards published or adopted by the International Accounting Standards Board and 

interpretations published by the Standing Interpretations Committee at IASB. 

Consolidated financial statements are prepared in accordance with the historical cost 

principle, except for derivative financial instruments and available-for-sale financial assets, 

which are measured at fair value. 

5.2 Changes to comparable data 

One of the basic assumptions adopted during the preparation of the report was to ensure 

the comparability of the data contained therein. 

The changes that occurred in the comparable data have been described in the Quarterly 

Condensed Consolidated Financial Statements of the Capital Group of Redan SA for the first 

quarter 2018 in note 6.3 – Effects of changes to accounting principles and errors of previous 

years. 

5.3 Accounting principles 

The accounting principles and calculation methods adopted for the preparation of the 

Quarterly Condensed Consolidated Financial Statements of Redan SA for the period of 1 Jan. 

2018 to 31 March 2018 have been described in note 2 of this report. 

 

6. Additional information  

6.1 Customers 

In the first quarter of 2018 the retail sale constituted 95% of revenues of the Redan Group. 

In the opinion of the Management Board, the Redan Group does not depend on any 

customer. 

 

6.2 Suppliers 
The fashion segment of the Group consistently made most purchases in the Far East 

countries. 

The Group's discount segment made most purchases from Polish suppliers - producers or 

importers. Although its share of own imports is growing every year (currently it is ab. 35%). 



The Redan Group has well-established experience allowing for placement of production at 

producers offering a quality and price relation appropriate to the target groups of individual 

brands. 

In opinion of the Management Board, the Redan Group  does not depend on any of the 

suppliers. 

 

6.3 Explanations regarding the seasonality or cyclicality of the issuer's activities in 

the presented period 

In the business of the Redan Group, like of other entities selling clothes, express seasonality 

of sales and realised commercial margin is noticeable. On the fashion market (brands of Top 

Secret, Troll and Drywash) implemented interest margins are a lot (sometimes even several 

times) higher at the beginning of the season (March-May and September-November), than 

during the bargain sale period (January-February and July-August). On the discount market 

(Textilmarket chain) the percentage margin is practically not subject to significant 

fluctuations during the year. 

The level of sales in both markets is similar, with the highest turnover in the fourth quarter 

and the lowest in the first calendar quarter. 

6.4 Operating segments 

In accordance with the requirements of IFRS 8, the Group identifies operating segments 

based on internal reports regarding these elements of the Group. They were presented in 

the Consolidated Financial Statements of the Capital Group Redan SA for the first quarter in 

the set of notes 4 -operating segments. 

 

6.5 Position of the board regarding the possibility of implementing previously published 

forecasts 

The Redan Capital Group did not publish and financial forecasts for 2018. 

6.6 Information on adjustments due to provisions, deferred income tax  as well as 

impairment losses on assets 

Changes in impairment losses on assets as at March 31, 2018 and December 31, 2017 are 

presented in the Consolidated Financial Statements of the Capital Group Redan SA for the 

first quarter 2018 in notes concerning individual groups of assets (note 7, 5.3, 11, 12, 16). 

6.7 Share capital of the Company 

6.7.1 Issuance of equity securities 

In the period from January to the date of this additional information, no activities were 

carried out to issue new shares of the Company. 

6.7.2 Issue, redemption and repayment of non-equity securities 

As at the date of this additional information, the Company did not have any issued debt 

securities.  



6.7.3 Shareholders holding over 5% votes at the AGM 

The list of shareholders holding over 5% of the shares of Redan SA as at 31 March 2018 is 

presented in the table below. 

Table 11. The list of shareholders holding at least 5% of the shares of Redan SA as at 31 

March 2018.  

Entity Number of shares % of the capital held  No of votes  % of vote rights 

Radosław Wiśniewski w/ Redral sp. zo.o sp.k. 21 080 474 59,03% 25 785 274 63.26% 

Piengjai Wiśniewska (from Ores Sp. zo.o.) 2 031 635 5.69% 2 031 635 4.98% 

PozoOther shareholders  in the agreement of 
dnia 9 May 2016 ( Teresa Wiśniewska) 140 000 0.39% 140 000 0.34% 

Fr        free float 12 457 135 34.89% 12 802 335 31.42% 

Raz      Total 35 709 244 
 

40 759 244 
  

The description of the shareholders’ agreement of 9 May 2016: 

On 9 May 2016, the shareholders, Mr. Radosław Wiśniewski, Ms. Piengjai Wiśniewska, Ms. 

Teresa Wiśniewska, Redral spółka z ograniczoną odpowiedzialnością sp. k. [ limited 

partnership] with the registered office in Łódź and “Ores” sp. z o. o. with the registered 

office in Łódź entered into an agreement  concerning inter alia voting in concert by them at 

the general meeting of the Company, mentioned in art. 87 (1)p.5 of the public offer act of 29 

July 2005 (Dz.U of 2013, item 1382 as amended). 

 

6.8 Holding the shares of Redan SA and the shares and interests in the affiliated 

entities of Redan SA by members of the Management Board 
 

As at 31 March 2018 and as the date of the statement the shares of Redan SA were not in 

possession of members of the Management Board of Redan S.A. The wife of the President of 

the Management Board, Mr. Bogusz Kruszyński, holds 186,020 ordinary bearer shares of the 

Company. 

6.9 Holding of the shares of Redan SA and the shares and interests in the affiliated 

entities of Redan SA by members of the Supervisory Board 
 

The table below presents the number of Redan shares in possession of members of the 

Supervisory Board as at 31 March 2018.  

Table 13. The number of Redan shares held by members of the Supervisory Board. 

Member of the Supervisory Board   As at 
31.12.2017  

   As at  
31.03.2018   



Leszek Kapusta 313 765 313 765 

Piengjai Wiśniewska (together with Ores sp. z o.o.) 2 031 635 2 031 635 

Radosław Wiśniewski (together with z Redral Sp. z o.o. 
sp. k.) 

21 080 474 21 080 474 

The Members of the Supervisory Board do not hold shares or interests in the entities 

affiliated to Redan SA subject to consolidation. 

 

6.10 Managing and supervisory bodies 
As at 31 March 2018 the Management Board SA was composed of; 

• Bogusz Kruszyński -President of the Management Board 

 

As at 31 March 2018 the Supervisory Board was composed of: 

• Sławomir Lachowski – Chairman of the Supervisory Board 

• Leszek Kapusta – Vice Chairman of the Supervisory Board  

• Piengjai Wiśniewska – Member of the Supervisory Board 

• Monika Kaczorowska– Member of the Supervisory Board  

• Radosław Wiśniewski – Member of the Supervisory Board 

As at the date of this statement the composition of the Management Board and the 

Supervisory Board did not change. 

6.11. Employment  

Table 14. Employment of the Redan Capital Group as at 31 March 2018 and 31 December 

2017. 

 

Data about number of employed people 31 March 2018 
 

31.12 2017 

Employees 1353  1371 

Average annual employment 1341  1447 

 

6.12 Salaries of key management personnel  

The value of remuneration, bonuses or benefits, including those resulting from an incentive 

or a bonus programmes based on equity of Redan SA paid to the managing or supervising 

people was set out in the Consolidated Financial Statement of the Redan Capital Group for 

the first half quarter -note 17.5. 

The Group does not have any incentive or bonus programmes based on the Issuer’s capital. 

6.13 Information about the system of employee share programmes 

Currently, there are no employee share programmes in the Capital Group. 

6.14 Agreements between the Company and the managing persons, providing for 

compensation in the event of resignation or dismissal from the position held 
 



The conditions for appointment of members of the Management Board SA in case of their 

removal from the positions held or not appointing them for a subsequent term provide that 

then they are entitled to compensation in the amount of six-month remuneration.  

Otherwise, Redan SA did not enter into an agreement with any of the managing people 

providing for compensation in case of their resignation or removal from the position held 

with no good reason or when their removal or dismissal occurs because of the merger of the 

issuer by acquisition. 

6.15 Information on dividends 

Till the end of March 2018, the Issuer did not pay or declare payments of any dividends. 

6.16 Proceedings before a court, a competent arbitration authority or a public 

administration body 

 

As at 31 March 2018, the Redan Capital Group was not a party to any significant proceedings 

before court or any other body for liabilities or receivables of the total value of at least 10% 

of the equity. 

The Management Board informs that as at the day of this report, the companies of Redan SA 

and TXM SA are in the course of a tax inspection conducted by the Head of the Małopolski 

Customs and Tax Office in Kraków with respect to reliability of compliance with the 

provisions of corporate income tax act of 15 February 1992  as regards  income achieved in 

2014 and 2015. As at the date of this report, the result and date of completion of the audit 

proceedings are unknown. In the tax audit period, changes were made to the financial 

restructuring process of the Redan Group initiated in 2012, comprising inter alia: 

 early termination of the restructuring agreement of 30 July 2013 by the repayment of the 

receivables covered by it; 

• restructuring of intangible assets in the form of trademarks, which became a contribution 

in- kind transferred to a special purpose vehicle [partnership] based in Cyprus (current report 

26/2014 of 24 September 2014); 

 issue of new shares of TXM SA and their sale for the benefit of the investment fund of 21 

Concordia 1 s.a.r.l. (current report 23/2014 of 29 August 2014 and current report 9/2015 of 

3 April 2015). 

 

The Redan Group believes that it correctly established revenues and reliably declared 

acquisition of costs of revenues in accordance with the applicable law. The restructuring 

processes in the period covered by the audit were verified by the Ministry of Finance by way 

of individual tax interpretations. 

6.17 Insurance agreements 

The companies of the Redan Group take advantage of the insurance cover resulting from the 

insurance policies embracing: 



1) turnover insurance: 

a) against fire and other random events, 

b) against theft with burglary and robbery, 

c) in land transport, 

d) in sea transport; 

2)  insurance of fixed assets: 

a) against fire and other random events, 

b) against theft with burglary and robbery, 

3) car fleet in the scope of OC [civil liability], AC [comprehensive cover] and NW [against 

accident] 

4) liability insurance. 

The insurance contracts are concluded for 1 year and regularly renewed before their 

expiration after considering changes in the value of the insured property. 

 

6.18 Transactions with related entities 

In the period covered by the financial statements, the Issuer or any of its related entities did 

not conclude transactions with related entities that are individually or jointly significant and 

were concluded on conditions other than market conditions. 

All transactions are presented in the Condensed Consolidated Statement of the Redan 

Capital Group in note 17- Transactions with related entities. 

6.19. Information on incurred credits, loans and granted sureties and guarantees 

6.19.1 Credits incurred by companies of the Redan Group 

The information on credits and loans incurred by the companies of CG Redan was described 

in detail in note 14 to the Quarterly Consolidated Financial Statement of the Capital Group 

Redan SA.  

6.19.2 Surety and Guarantees granted 

 

As at 31 March 2018, Redan SA did not grant any sureties or guarantees that would exceed 

10% of the equity of Redan S.A. 

Table 15. Comparison of sureties, joining debt of the related entities for the benefit of Redan 

SA as at 31 March 2018. 

Affiliated 

entity granting 

surety for the 

benefit of  

Redan SA 

Type of 

affiliation 

Title Financial 

conditions  

Amount  Term* 



Top Secret Sp. z 

o.o. 

Subsidiary of  

Redan SA 

Liability to  Orix 

Polska Sp. z 

o.o. 

Surety 

granted for 

a fee 

PLN 8 183 2018-12-30 

Top Secret Sp. z 

o.o. 

Subsidiary of 

Redan SA 

Liability to Orix 

Polska Sp. z 

o.o. 

Surety 

granted for 

a fee 

PLN 41 177 2018-12-30 

Top Secret Sp. z 

o.o. 

Subsidiary of 

Redan SA 

Liabilities to 

Orix Polska Sp. 

z o.o. 

Surety 

granted for 

a fee 

PLN 198 544 2018-12-30 

Top Secret Sp. z 

o.o. 

Subsidiary of  

Redan SA 

Liabilities to  

Orix Polska Sp. 

z o.o. 

Surety 

granted for 

a fee 

PLN 2 

700 000 ** 

2018-02-05 

Top Secret Sp. z 

o.o. 

Subsidiary of  

Redan SA 

Liabilities to  

Orix Polska Sp. 

z o.o. 

Surety 

granted for 

a fee 

PLN 101 965 2019-01-18 

Top Secret Sp. z 

o.o. 

Subsidiary of  

Redan 

Liabilities to 

Bank Zachodni 

WBK S.A. 

Surety 

granted for 

a fee 

PLN     

36 884 

2019-03-20 

Top Secret Sp. z 

o.o. 

Subsidiary of 

Redan 

Liabilities to  

Orix Polska Sp. 

z o.o. 

Surety 

granted for 

a fee 

PLN 22 092 2018-09-20 

Top Secret Sp. z 

o.o. 

Subsidiary of 

Redan 

Liabilities to  

Orix Polska Sp. 

z o.o. 

Surety 

granted for 

a fee 

PLN 6 535 2018-10-23 

Top Secret Sp. z 

o.o. 

Subsidiary of  

Redan 

Liabilities to  

Orix Polska Sp. 

z o.o. 

Surety 

granted for 

a fee 

PLN 987 2018-11-23 

*In the case of the term of sureties, the dates given inform when the credit liabilities of 

Redan SA must be paid off at the latest. 

**the maximum limit of an overdraft, a bank guarantee and documentary letters of credit  

 

Table 16. Comparison of sureties, joining debt of the related entities for the benefit of Top 

Secret sp. z o.o. as at 31 March 2018. 

 

Affiliated 

entity granting 

surety for the 

benefit Top 

Secret sp. z o.o 

Title Financial 

conditions  

Amount  Term* 



Redan S.A. Liability to PKO 

Leasing S.A. 

Surety 

granted for 

a fee 

PLN 513 598 2019-06-01 

Redan S.A Liability to PKO 

Leasing S.A 

Surety 

granted for 

a fee 

PLN 90 105 2019-07-01 

 

6. 20 Contingent liabilities or assets 

Changes in contingent liabilities or  assets have been shown in the off-balance sheet items of 

the financial statements note No. 22 of the Consolidated Financial Statements for the first 

quarter of 2018. 

6.21 Events after the balance sheet date 

After the balance sheet date there were no significant events that could affect the economic 

situation of the Redan Group. 

7. Representation made by the Board of Management 

The Management Board declares that to the best of its knowledge, the  consolidated 

financial statement  and the comparable data were prepared under the binding principles of 

accounting and they reflect truly, clearly and reliably the asset and financial situation of the 

Redan Capital Group and its financial results and that the report on the performance of the 

Redan Capital Group includes a real picture of development and achievements and the 

situation of the Group, including basic risks and threats. 

Łódź, 22 May 2018 

 

…………………………. 

Bogusz Kruszyński -President of the Management Board 

 


